
 
 

 

 

   

    

    

 

 

   

  

 

 

   

 

  

 

   

 

 

 

 

 

  

 

 

  

  

     

     

     

     

     

     

     

Curriculum Vitae 

Education 

2/ 2009- Ph.D. in Marketing -Haifa University. 

1993-1996 - M.B.A - Hebrew University, Cum Lauda. 

1990-1992 - B.A in Economics – Haifa University. 

Academic Positions 

Since 2001 - Lecturer in Marketing and Economics in Ono Academic College. 

1993- 2000: Lecturer in Marketing and Economics in The College of Management. 

Professional Experience 

5/2012 – Head of Marketing Specialization, Faculty of Business Administration Ono 

Academic College. 

2009 - 2011: Vice Director of the MBA Program, Faculty of Business Administration Ono 

Academic College. 

2001 – 2005: Dean Assistant of the Business administration faculty in "Ono" academic 

college. 

Courses Taught 

Introduction to Micro Economic 

Introduction to Management of Marketing 

Brand Management 

Research Interests 

Consumer Socialization, Intergenerational Influences, Consumer Complaining Behavior. 

Awards 

2011 – Ono Academic College Award for Teaching 

2008 – Ono Academic College Award for Teaching 

2007 – Ono Academic College Award for Teaching 

2006 – Ono Academic College Award for Teaching 

2005 – Ono Academic College Award for Teaching 

2003 – Ono Academic College Award for Teaching 

2001 – Ono Academic College Award for Teaching 



 

                   

  

 

 

      

   

 

       

 

  

 

     

 

 

 

     

  

 

 

      

 

  

 

           

 

   
  
 

         

        

  

 

 

    

        

    

 

 

            

                  

           

 

   

        

    

 

Scientific Publications 

Gavish, Y., Shoham A. & Ruvio, A. (2007), “A Qualitative Study of Mother- Adolescent 

Daughter – Vicarious Role Model Consumption Interactions”, in Lee Y. Angela and Soman 

Dilip (Eds.), Advances in Consumer Research, 35, Association for Consumer Research, 

Duluth, MN, pp. 732-34. Australian Ranking: B. Cited: 2. 

Gavish, Y., Shoham, A.,& Ruvio, A. (2010), “A Qualitative Study of Mother-Adolescent 

Daughter-Vicarious Role Model Consumption Interactions”, Journal of Consumer Marketing, 

27(1), pp. 43-56. SJR: 0.601. Australian Ranking: B. Cited: 24. 

Shoham, A., Gavish, Y., & Segev, S. (2012), “Drivers of Consumers' Reactions to Service 

Failures: The Israeli Experience”, International Journal of Psychological Studies, Vol. 4(1), pp. 

67-76. Cited:1. 

Shoham, A., Saker,M., & Gavish, Y. (2012), “Preventive Health Behaviors  The Psycho-

Marketing Approach”, International Journal of Psychological Studies, Vol. 4 (2), pp. 56-66. 

Cited: 2. 

Ruvio, A., Gavish, Y., & Shoham, A. (2013), “Consumer's Doppelganger: A Role Model 

Perspective on International Mimicry”, Journal of Consumer Behavior, 12(1), pp. 60-69. Impact 

Factor 0.714 (2014). Australian Ranking: B. Cited:1. 

Gavish, Y. (2013), “Family Consumption Decisions - Literature Review and Extension: The 

Psycho-Social Case of Single-Mother Families and their Early Adolescent Daughters”, 

International Journal of Psychological Studies, Vol. 5 (4), pp. 26-37. 

Segev, S., Shoham, A., & Gavish, Y. (2015), “A Closer Look into the Materialism Construct: 

The Antecedents and Consequences of Materialism and its three Facets”. Journal 

of Consumer Marketing, Vol. 32 (2), pp. 85-98. SJR: 0.601.Australian Ranking: B. Cited: 1 

Shoham, A., Gavish, Y., & Segev, S. (2014), “A Cross-Cultural Analysis of Impulsive 

and Compulsive Buying Behaviors among Israeli and USA Consumers: The Influence of 

Personal Traits and Cultural Values”, Journal of International Consumer Marketing, Vol. 

27 (3), pp. 187-206. SJR: 0.35. Australian Ranking: C. 

Shoham, A., Gavish, Y., & Rose M. Gregory (2016), “Consequences of Consumer 

Animosity: A Meta-Analytic Integration”, Journal of International Consumer Marketing 

(Forthcoming). SJR: 0.35. Australian Ranking: C. 

Berger, R. & Gavish, Y. (2016), “A Gem in a Hostile World: An Evolutionary 

Analysis of the Diamonds Industry - The Case of the Israeli Diamond Industry”, International 

Journal of Strategic Change Management (Forthcoming). 

In Judgment 

Shoham, A., Gavish, Y., & Segev, S. (2015), “Cultural and Personality Antecedents 

of Consumers’ Frugality and Hoarding”, Journal of International Consumer Marketing. 



        

      

 

             

     

 

 

 

       

      

         

   

      
  

  

 

 

   

 

 

 

  

  

 

     

        

     

      

 

 

 

Shoham, A., Gavish, Y., (2015), “The Consequences of Authoritarianism and Empathy on 
Consumer Buying Behavior”, Cogent Business and Management. 

Shoham, A., Segev, S. & Gavish, Y. (2015), “The Effect of Acculturation and Ethnic 

Identification on Consumer Disidentification and Consumption: An Investigation of U.S. 

Hispanics”, Journal of Consumer Behavior. 

In Progress 

Berger, R., & Gavish, Y. (2015), “The Evolution of Managerial Strategy in B2B Family 

Owned Firms in light of Environmental Changes – The Case of the Diamond Industry”, 

Journal of Business Strategy. Journal of Small Business. 

Conferences 

Shoham, Aviv, Ruvio Ayalla, Gavish Yossi (2005), “A Proposed Model of Adolescent 

Daughter-Mother Consumption Interactions”, “SCP 2006”. 

Gavish Yossi, Shoam Aviv, Ruvio Ayalla  (2007) , “A  Qualitative Study of Mother-

Adolescent Daughter – Vicarious Role Model Consumption Interactions”, “ACR 2007”. 

Segev Sigal ,Shoham Aviv and Gavish Yossi (2012), “Materialism through A  Magnifying 

Glass: A Comprehensive Model of the Antecedents and Consequences of  Three Facets of 

Materialism”. Academy of Marketing Science (AMS) Annual Conference (New Orleans May15, 

2012 through May 19, 2012). 

Segev Sigal ,Shoham Aviv and Gavish Yossi (2015), “The Effect of Acculturation and 

Ethnic Identification on Consumer Disidentification and Consumption: An Investigation of 

U.S. Hispanics”. Academy of Marketing Science (AMS) Annual Conference (May, 2015). 


	Education

	Academic Positions
	Professional Experience
	Courses Taught
	Research Interests
	Awards
	Scientific Publications
	In Judgment 

	In Progress
	 Conferences 



Accessibility Report


		Filename: 

		yossi-gavish-cv.pdf




		Report created by: 

		

		Organization: 

		




[Enter personal and organization information through the Preferences > Identity dialog.]


Summary


The checker found problems which may prevent the document from being fully accessible.


		Needs manual check: 2

		Passed manually: 0

		Failed manually: 0

		Skipped: 1

		Passed: 28

		Failed: 1




Detailed Report


		Document



		Rule Name		Status		Description

		Accessibility permission flag		Passed		Accessibility permission flag must be set

		Image-only PDF		Passed		Document is not image-only PDF

		Tagged PDF		Passed		Document is tagged PDF

		Logical Reading Order		Needs manual check		Document structure provides a logical reading order

		Primary language		Passed		Text language is specified

		Title		Passed		Document title is showing in title bar

		Bookmarks		Passed		Bookmarks are present in large documents

		Color contrast		Needs manual check		Document has appropriate color contrast

		Page Content



		Rule Name		Status		Description

		Tagged content		Passed		All page content is tagged

		Tagged annotations		Passed		All annotations are tagged

		Tab order		Passed		Tab order is consistent with structure order

		Character encoding		Passed		Reliable character encoding is provided

		Tagged multimedia		Passed		All multimedia objects are tagged

		Screen flicker		Passed		Page will not cause screen flicker

		Scripts		Passed		No inaccessible scripts

		Timed responses		Passed		Page does not require timed responses

		Navigation links		Passed		Navigation links are not repetitive

		Forms



		Rule Name		Status		Description

		Tagged form fields		Passed		All form fields are tagged

		Field descriptions		Passed		All form fields have description

		Alternate Text



		Rule Name		Status		Description

		Figures alternate text		Passed		Figures require alternate text

		Nested alternate text		Passed		Alternate text that will never be read

		Associated with content		Passed		Alternate text must be associated with some content

		Hides annotation		Passed		Alternate text should not hide annotation

		Other elements alternate text		Passed		Other elements that require alternate text

		Tables



		Rule Name		Status		Description

		Rows		Passed		TR must be a child of Table, THead, TBody, or TFoot

		TH and TD		Passed		TH and TD must be children of TR

		Headers		Passed		Tables should have headers

		Regularity		Passed		Tables must contain the same number of columns in each row and rows in each column

		Summary		Skipped		Tables must have a summary

		Lists



		Rule Name		Status		Description

		List items		Passed		LI must be a child of L

		Lbl and LBody		Passed		Lbl and LBody must be children of LI

		Headings



		Rule Name		Status		Description

		Appropriate nesting		Failed		Appropriate nesting






Back to Top
